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The Challenge – Medical Trend Over Time
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Using Data to 
Guide Your 
Journey

4

Explore

Investigate

Take Action
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Elements of a Data Strategy

• Monthly financial 
package

• Plan costs vs. budget

• High level summary 
of plan performance

• High claimant status

• YTD results 
compared to prior 
years

• IBNR calculations

• Detailed plan analysis

• Clinical insights

• Explorer reports

• Smart cards

• Ad hoc reporting

• Descriptive

• Predictive

• Prescriptive

• Network analysis and 
comparisons

• Provider study

• Market study

• Population study

• Plan value analysis

• Impact of plan design 
changes

• Migration analysis

• Stop-loss optimization

FINANCIAL 
PERFORMANCE

CLINICAL INSIGHTS
PRICE 

TRANSPARENCY
ACTUARIAL 
ANALYTICS
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Financial 
Performance 
Package

• Monthly plan performance

• Year-over-year trends

• Cost drivers

• High-claimant insights

• Budget comparisons

• Forecasts
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DESCRIPTIVE
(HISTORY)

Reports to help you 
understand your plan’s 
performance as it evolves 
throughout the year.

PREDICTIVE
(FUTURE)

Interpretable risk scoring 
models that identify 
populations and conditions 
most likely to adversely impact 
your plan.

PRESCRIPTIVE
(STRATEGY)

Claims-driven strategies to 
address your plan’s risks, 
enabling early and effective 
intervention – improve health 
outcomes and control costs.

Clinical Insights, Not Just Data

Your data analytics platform should not only provide claims history, but address 
what’s coming and provide strategies you should consider.
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Descriptive 
Analytics

• Monthly Plan Performance

• High-Claimant Tracking

• Medical Claims by Diagnosis

• Pharmacy Utilization ($s and Scripts)

• Chronic Condition Prevalence

• Inpatient Metrics

• Readmissions Reporting

• High-Cost Imaging Usage

• ER Utilization

• Benchmarking

• Preventive Care Screenings

• Procedure/Provider Reporting
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Predictive Analytics

• Interpretable Risk Scoring

• Future Claims Projections

• Risk Prevalence (Diabetes, Obesity, etc.)

• Disease Onset Probability

• Medication Adherence Rates

• Early Intervention Strategies

• Likelihood of Surgery

• High-Risk/Low-Spend Members
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Prescriptive 
Analytics

• High-cost drug management 
opportunities

• Potential for care steerage

• ER redirection opportunities

• Chronic condition management

• Gaps in care

• Potential point solution impact

• Preventive care opportunities
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Strategies Based on Type of Service

Pharmacy (25%)

 Preferred pharmacy
agreements

 Specialty Rx 
management

 Contract language is 
critical

Professional (25%)

 Onsite and near-site 
clinics

 Direct primary care

 Virtual primary care

 Quality of care steerage

 Second-opinion services

Facility (50%)

 Reference-based 
pricing (RBP)

 Centers of excellence

 Direct contracts

 Quality of care-based 
steerage 
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Strategies Based on Spend by Diagnosis

Review

DATA
Sample

SPEND
Potential

STRATEGIES

• Medical spend by diagnosis

• Pharmacy categories by 
paid amount

• Pharmacy categories by 
volume

• Chronic condition 
prevalence

• Adherence metrics
Cancer All Other

Musculoskeletal Circulatory

Digestive Maternity

Behavioral Health

• Population health 
management

• Condition-specific strategies

• Chronic condition 
management

• Enhanced primary care 
benefit

• Second-opinion services
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Start Your 
Journey - Explore
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Explore Your Trend Drivers
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Investigate 
Pharmacy
(and take action)
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Investigate 
Medical
(and take action)
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Forecast Future 
Costs
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Provider 
Networks and 
Price 
Transparency
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Price Transparency Data Using Machine-Readable Files (MRFs)
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Using MRF Data to Evaluate Networks and Providers
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Q & A
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www.Hylant.com 

NEXT WEBINAR
Compliance Decoded: Actionable Insights 
for HR Leaders, Thursday, July 16
Sign up: hylant.com/insights/events

http://www.hylant.com/
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